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The communication of Letter-shape on Visual Design
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Abstract

The visual communication design takes character and image two kinds of
elements as the communication main kernel. The character rationally and accurately
communicates content, while image emphasize on perceptual and sentimental
expression.

Nevertheless, the character can also present functionality and esthetics
simultaneously. The “function-focused” character primarily use the Ming type, the
Black type or the Circular type, because these types are composed by balanced
structure, and the degrees of thickness is just consistent. Moreover, it minimizes
embellishment. Therefore, all enables the writing can be smoothly continued,
distinguished, and comfortably read.

On the other hand, the “extremely individualized” character, suits to convey
personal unique disposition and sentiment it can be utilized with specific design goals
which often be applied to enterprise, brand design or advertisement writing.

Keyword : visual communication, Printing letters, Handwritten letters, letter
space, line space, column position, trademark, logotype
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