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The Strategy of city image and Culture Creative -
With Taipei Area as an Example
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Abstract

Through the city’s unique natural, culture and conditions for development that
establishment of a clear image of the city in global competition framework now. It
will contribute to fight for tourists, multinational corporations, professionals and
access to capital, in particular, how to use a creative way of thinking to shows local
characteristics, upgrading the living standard of aesthetics, and promote urban
sustainable development to achieve the ideal. The purpose of this study based on this
thinking, through the experience in literature and long-term environmental
observation of the results, as well as domestic and foreign cases compared to the
urban image-building and marketing, has focused on the following:

1. The success of the marketing image in the cities characteristic. It should have
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its irreplaceable advantages.

. Use the local cultural and creative industries and artistic life of integration to
development the unique local characteristics and cohesion of the international
consensus on the local. In order to build a clear image of the development of
concrete advantages that urban development, and Development potential but
has not yet been developed for, the future of urban development as a business
strategy.

. Use the image of the center, combine the surrounding environment and
associated with the development of the industry that can expand the scope of
the beneficiaries of the image of the operation.

. Combination of Chinese food and different country’s food in the culture of
Taipei city, as the image of the city center to operate, that have great
International competitiveness in Taiwan.
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